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POLICY 

The WMO recognizes the value of partnerships with organizations and individuals who contribute to or 
support the tourism ecosystem of Whiteshell Provincial Park, even if they are not directly eligible for 
standard membership. This policy establishes a framework for Allied Membership, allowing non-local or 
non-tourism businesses and entities to engage with WMO in a formal, supportive capacity. 

GUIDELINES 

• Allied Membership is open to organizations, businesses, and individuals who: 
o Operate outside the boundaries of Whiteshell Provincial Park, or 
o Do not directly offer tourism services to visitors but play a supporting or advocacy role in 

the tourism economy. 
• Allied Members must demonstrate a clear and relevant connection to tourism, community 

promotion, or business support in the Whiteshell region. 
• Allied Members are not eligible for the full range of promotional benefits provided to standard 

WMO members (e.g., social media features, campaign inclusion, or park-specific advertising). 
• Allied Members do not hold voting rights at general membership meetings. 
• Allied Membership shall be offered at a rate determined annually by the WMO Board. 

PROCEDURE 

1. Application & Approval: 
a. Interested parties must submit a written request for Allied Membership, outlining their 

interest in the WMO and their connection to the Whiteshell region. 
b. Applications will be reviewed and approved by the WMO Board of Directors. 

2. Recognition & Participation: 
a. Allied Members may be publicly recognized as supporters of WMO on the organization’s 

website or publications, at the discretion of the Board. 
b. They may receive communications such as newsletters, invitations to networking events, 

and annual updates. 
3. Membership Review:  

a. Allied Memberships will be reviewed annually. The WMO reserves the right to discontinue 
membership if the organization or individual is no longer aligned with WMO’s mission. 
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